: &
CorporatePartnership Levels girl scouts

of eastern missouri

e Premium $50,000
o Selectup to Eight Initiatives from Corporate Opportunities Brochure
» Tickets & registration for events (if selected)
e Dessert First - 24 tickets (3 tables)
e Girl Scout Cookie Run - 35 registrations
o Partnership recognition in:
= Annual Impact Report
» Constituent magazine (Spring & Fall) feature on partnership
= Quarterly CEO email highlight with link (one issue with custom story)
» GSEM individual press release/media alert
= GSEM website logo with link
= LinkedIn individual partnership post
» Instagram individual partnership post
= Recognition at signature Dessert First event
= Event specific materials (if selected)
o Full day usage of GSEM camp property or Berges Family Girl Scout Program Center

e Platinum $35,000
o Selectup to Seven Initiatives from Corporate Opportunities Brochure
» Tickets & registration for events (if selected)
e Dessert First - 16 tickets (2 tables)
e Girl Scout Cookie Run - 25 registrations
o Partnership recognition in:
= Annual Impact Report
» Constituent magazine (Spring & Fall) feature on partnership
= Quarterly CEO email highlight with link (one issue with custom story)
= GSEM press release/media alert
* GSEM website logo with link
= LinkedIn individual partnership post
= Recognition at signature Dessert First event
= Event specific materials (if selected)
o Full day usage of GSEM camp property or Berges Family Girl Scout Program Center

e Gold $25,000
o Select up to Six Initiatives from Corporate Opportunities Brochure
» Tickets & registration for events (if selected)
e Dessert First - 16 tickets (2 tables)
e Girl Scout Cookie Run - 20 registrations
o Partnership recognition in:
* Annual Impact Report
* Constituent magazine (Spring & Fall) feature on partnership
» Quarterly CEO Email highlight with link (one issue)
=  GSEM press release/media alert
* GSEM website logo with link
» LinkedIn individual partnership post
= Recognition at signature Dessert First event
= Event specific materials (if selected)
o Full day usage of Berges Family Girl Scout Program Center



¢ Silver $15,000
o Select up to Five Initiatives from Corporate Opportunities Brochure
= Tickets & registration for events (if selected)
e Dessert First - 16 tickets (2 tables)
e Girl Scout Cookie Run - 15 registrations
o Partnership recognition in:
= Annual Impact Report
= Constituent magazine
»  Quarterly CEO Email highlight with link (one issue)
=  GSEM website logo with link
= Social media partnership recognition
= Recognition at signature Dessert First event
= Event specific materials (if selected)
o Full day usage of Berges Family Girl Scout Program Center

e Bronze $10,000
o Select up to Four Initiatives from Corporate Opportunities Brochure
= Tickets & registration for events (if selected)
¢ Dessert First - 8 tickets (1 table)
e Girl Scout Cookie Run - 15 registrations
o Partnership recognition in:
* Annual Impact Report
= (Constituent magazine
= Quarterly CEO Email highlight with link (one issue)
=  GSEM website logo with link
» Social media partnership recognition
= Recognition at signature Dessert First event
= Event specific materials (if selected)
o Half day usage of Berges Family Girl Scout Program Center

e Ambassador $7,500
o Selectup to Three Initiatives from Corporate Opportunities Brochure
» Tickets & registration for events (if selected)
e Dessert First - 8 tickets (1 table)
¢ Girl Scout Cookie Run - 10 registrations
o Partnership recognition in:
* Annual Impact Report
= Constituent magazine
= Quarterly CEO Email mention (one issue)
= GSEM website - logo
= Social media partnership recognition
= Recognition at signature Dessert First event
= Event specific materials (if selected)




e Senior $5,000
o Select up to Two Initiatives from Corporate Opportunities Brochure
= Tickets & registration for events (if selected)
e Dessert First - 8 tickets (1 table)
e Girl Scout Cookie Run - 10 registrations
o Partnership recognition in:
* Annual Impact Report
= Constituent magazine
= GSEM website - logo
» Social media partnership recognition
= Recognition at signature Dessert First event
= Event specific materials (if selected)

e Cadette $2,500
o Select up to One Initiative from Corporate Opportunities Brochure
» Tickets & registration for events (if selected)
e Dessert First - 8 tickets (1 table)
e Girl Scout Cookie Run - 10 registrations
o Partnership recognition in:
= Annual Impact Report
= GSEM website - listed
= Recognition at signature Dessert First event

e Friend $1,000
o Partnership recognition in:
* Annual Impact Report
= GSEM website - listed

Laura Benson .
Director of Corporate & Foundation Relations girl scouts

314.592.2365 or Ibenson@girlscoutsem.org of eastern missouri
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